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More goodies in the pack...

Å1H10 Performance Review

ÅGrowth Strategies

ÅInvestment Merits
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1H10 Performance Review
Impeded by external factorsé
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2Q10 2Q09 Change RMômil 1H10 1H09 Change

61.17 57.55 +6.3% Revenue 120.86 113.39 +6.6%

5.95 7.69 (22.7%) EBIT 12.56 13.79 (8.9%)

5.71 7.44 (23.3%) PBT 12.06 13.07 (7.7%)

4.19 5.76 (27.3%) PATMI 9.21 10.80 (14.7%)

5.59 7.59 (26.4%) EPS (sen) 12.28 14.22 (13.6%)

9.7% 13.4% (3.7 pt) EBIT margin 10.4% 12.2% (1.8 pt)

9.3% 12.9% (3.6 pt) PBT margin 10.0% 11.5% (1.5 pt)

6.8% 10.0% (3.2 pt) Net margin 7.6% 9.5% (1.9 pt)
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Top line sees growthé profitability impacted by lag effect in 

passing still -rising raw material prices & forex volatility

Higher sales from 

local and  

overseas markets

(1) Due to lag 

effect in passing 

still-rising raw 

material prices 

to customers; 

and

(2) RM1.1mil forex

loss in 1H10 

(vs RM1.5 mil 

gain in 1H09)

USD 

Payments 

(Trade) (ó000)

USD

Collection 

(ó000)

12 months 

(to 30.6.10)

19,451 17,764

6 mths

(to 30.6.10)

11,441 9,365

Å FOREX Analysis: 

ü USD retains natural hedge, with 12-mth and 6-mth to 30.6.10 largely matched

ü Impact of forex volatility contained to approx RM1 mil in 1H10

Ç Average gain/(loss): USD (12 mth to 30.6.10): (RM48K) Std dev:  RM126K

AUD (12 mth to 30.6.10): (RM49K) Std dev:  RM187K

Total forex: (RM97K) Std dev:  RM185K
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FY10 revenue beginning on a higher planeéanticipated 

breather in raw material prices to stabilize bottom line
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Top line indicating healthy growthégross margins 

compressed by rising input prices
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Effects of price adjustments should be seen in 2H10é
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Increased borrowings for working capitalé net gearing still 

manageable

RMô mil As at 30.6.10
(Unaudited)

As at 31.12.09 
(Audited)

Fixed assets (excl associate investment) 61.54 60.43

Associate investment 22.81 22.91

Current  assets 117.10* 104.37

Current  liabilities 65.50 52.53

Shareholdersô equity 124.60 123.26

Total borrowings 35.16 20.49

Trade and other payables 31.90 34.44

Net gearing 0.22 x 0.12 x

Return on Average Shareholders Equity 14.9%** 19.2%

Return on Average Total Assets 9.5%** 11.9%

* Current assets include assets classified as land held for sale of RM4.5 mil

** Based on annualized 1H10 net profit
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Committed to quarterly dividend with 50% payouté



GROWTH STRATEGIES
New sectors to power Daibochi aheadé
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Focused on increasing premium clientele while managing 

costsé coupled with additional capacity

(I) Cultivating stronghold F&B clients

Å Maintained supply to Fonterra; received enquiries from Pepsico, Thailand

Å Constant R&D to develop new applications 

(II) Venturing into new sectors for wider customer base

Å Recently obtained certification from USA to market new electronic 

packaging solutions

» Target to commence supply to electronic manufacturers in FY2011

Å Pursuing feedback on submissions for healthcare and tobacco packaging

(II) Expanding production capacity

Å To build new warehouse in Melaka by end-2010

Å To invest RM6.2 mil capex in FY2010 (RM10 mil previously)



INVESTMENT MERITS
Towards gaining market shareé
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Growth propelled by new venturesé

Broadening clientele in 
F&B and new sectors

Continuous innovation 
to attract new 

premium customers

Valuation underscored 
by commendable 

growth and dividend 
policy

Resilient customer 
sectors result in 
business stability



THANK YOU
Bursa: DAIBOCI/8125 Bloomberg: DPP:MK Reuters: DPPM.KL
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IR Contacts:

Thomas Lim E: tomlim@daibochiplastic.com T: 06 -231 9779

Julia Pong E: julia@aquilas.com.my T: 012 -3909 258



APPENDIX
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The LARGEST supplier of              packaging in SEA
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Daibochi, a resilient investment caseé
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rd The SOLE supplier to Chembong Confectionery 

Factory in Mõsia

Supplier of >90% of              õs flexible packaging in Mõsia

The SOLE supplier of Kraft /               biscuits in Mõsia

Other important customers: , London Biscuits

Ā Listed since 1990, now on Main Market of Bursa Mõsia

Ā Market cap of RM236.1 mil (4.8.10) 

Ā Revenueõs 10-year CAGR:11.9% to RM221.8 mil (FY09)

Ā Dividend policy of paying minimum 50% of net profit to shareholders
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Food Beverage FMCG Specialty
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Diversified clientele of leading global brandsé 
17


